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uȿʆɰɊǬʎǥǳɰǳ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

¨ɊɊɭǳɰǈʆȜʦǈ ɡ ṁᶠ
Despre  noi

Å!ȎǳȿʊȜǳ de  comunicare  ʀȜ promovare  ȜȿʆǳȎɰǈʆǊ - 
Social  Media,  PR ʀȜ Digital  Marketing  
ÅFɊȿǬǈʆǊ Ƞȿ 2012 ʀȜ ǥɊȽɭʎɸǊ din  40  de  ɸɭǳǥȜǈȴȜʀʆȜ 
ȠȽɭǊɰʊȜʊȜ pe  8 departamente
ÅOferim  servicii  de : Social  Media,  PR, PPC (Pay -per -

click),  SEO, Influencer  Marketing,  Web -Dev,  >ɰǳǈʊȜǳ 
Foto  & Video,  Design  Grafic



12 ani  de blogging.
Implicat  în  peste  300 de campanii  cu ʆȡ 
pentru  bloggeri . 
A ʐȡɅʔʌ peste  100 de cursuri  de social 
media.
Speaker la mai  mult  de 100 de 
evenimente  în  care subiectul  principal 
au fost  social media ʆȡ comunicarea .

A publicat  peste  13.000 de articole  pe 
blogul  lui  ʆȡ pe alte  bloguri .

Cristian China -Birta
Cristianchinabirta.ro



Agenda cursului

A co laborat  cu  peste 50 de b randuri pen t ru  
care a fǏcu t :
- st rat egi i de comu ni care, 
- do cum ente de  audit , 
- mo nitorizǏri ale comp et itorilor,
- pla nur i edit oriale,
- com m unit y m anagem ent  ʆi 

im ple m entare st rateg ie,
- w orkshop-ur i de  social m edia

CoordoneazǏ departam entu l Social Med ia al 
Kooperat iva 2.0.

Robert Nicolae Fera ru
Ma nag ing  Part ner & SM Exp ert



!ȎǳȿǬǈ ǥʎɰɸʎȴʎȜ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

µɊǬʎȴʎȴu Ṝ>ʎȽ ɸǊɊɰȎǈȿȜʷǳʷȜǈǥʆȜʦȜʆǈʆǳǈǬǳ ȽǈɰȰǳʆȜȿȎṂ

ṟEǳ̙ȿȜɰǳǈµǈɰȰǳʆȜȿȎʎȴʎȜṓ>ǳ ǳɸʆǳḼ Ǭǳ ǥǳǳɸʆǳȜȽɭɊɰʆǈȿʆ ȠȿʆɰṟɊ ɊɰȎǈȿȜʷǈʊȜǳʀȜǥǈɰǳ ɸʎȿʆ 
ɭɰȜȿǥȜɭǈȴǳȴǳǥɊȽɭɊȿǳȿʆǳṔ
ṟÂɰȎǈȿȜʷǈɰǳǈ!ǥʆȜʦȜʆǊʊȜȜǬǳ µǈɰȰǳʆȜȿȎ ȠȿʆɰṟɊ ÂɰȎǈȿȜʷǈʊȜǳ
ÅðʆɰʎǥʆʎɰǈǬǳɭǈɰʆǈȽǳȿʆʎȴʎȜ
ÅèɊȴʎɰȜȴǳʀȜɰǳɸɭɊȿɸǈǤȜȴȜʆǊʊȜȴǳɊǈȽǳȿȜȴɊɰǬȜȿ ǬǳɭǈɰʆǈȽǳȿʆ
ÅåȴǈȿȜ̙ǥǈɰǳǈǈǥʆȜʦȜʆǊʊȜȴɊɰǬǳ ȽǈɰȰǳʆȜȿȎ
ÅµɊȿȜʆɊɰȜʷǈɰǳǈʀȜǳʦǈȴʎǈɰǳǈɭǳɰȍɊɰȽǈȿʊǳȜ

ṟåɰɊ̙ȴʎȴʎȿʎȜåɰɊȍǳɸȜɊȿȜɸʆȠȿµǈɰȰǳʆȜȿȎ
Å>ǳ ǥɊȽɭǳʆǳȿʊǳʀȜǥǈȴȜʆǊʊȜɸʎȿʆ ȿǳǥǳɸǈɰǳʀȜǥǳʆȜɭ Ǭǳ ɭɰǳȎǊʆȜɰǳǳɸʆǳȿǳǥǳɸǈɰǊṂ

ṟ>ǳ øʆȜȽʀȜ>ǳ ·ʎ øʆȜȽEǳɸɭɰǳµǈɰȰǳʆȜȿȎ 
ÅµȜʆʎɰȜʀȜɰǳǈȴȜʆǊʊȜǬǳɸɭɰǳȽǈɰȰǳʆȜȿȎ
ÅåɰȜȿǥȜɭǈȴǳȴǳɭɰɊʦɊǥǊɰȜǥʎ ǥǈɰǳ ɸǳ ǥɊȿȍɰʎȿʆǊɭɰɊȍǳɸȜɊȿȜʀʆȜȜȠȿȽǈɰȰǳʆȜȿȎ

ṟµǈɰȰǳʆȜȿȎʎȴǬȜȎȜʆǈȴ ʦɸṁ µǈɰȰǳʆȜȿȎʎȴʆɰǈǬȜʊȜɊȿǈȴ



Agenda cursului

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Modulul II - >ʎȽ ɸǊ ȎǑȿǬǳʀʆȜ ʀȜ ɸǊ ȜȽɭȴǳȽǳȿʆǳʷȜ Ɋ ǥǈȽɭǈȿȜǳ Ǭǳ ȽǈɰȰǳʆȜȿȎ ȴǈ ȿȜʦǳȴ 
local prin intermediul mediului digital 

- Pentru ce este social media ʀȜla ce ȽǊǈȭʎʆǊ?
- Cheia succesului Ƞȿsocial media
- Exemple ȠȿɸɊǥȜǈȴ ȽǳǬȜǈ Ǭǳ ṩ!ʀǈ·ąṫ ʀȜṩ!ʀǈE!ṫ
- Cum ǥɊȿɸʆɰʎȜǳʀʆȜo strategie de social media (Setare obiective , Setare KPI`s, 
Profilul Consumatorului , Content marketing plan -ul )
- Specificul ȍȜǳǥǊɰǳȜɰǳʊǳȴǳdigitale Ƞȿparte (B2B vs. B2C)
- Cum implementezi strategia de social media ( idei de ǥɊȿʊȜȿʎʆ)
- Conturile corporate vs. Conturile Public Figure (CEO) & tips and tricks community 
management
- Cum ȽǊɸɊɰȜǳȍȜǥȜǳȿʊǈȜȽɭȴǳȽǳȿʆǊɰȜȜstrategiei de social media
- Studii de caz



MʀʆȜ pe ǈʆǑʆ de mult  pe ǥǑʆ este  cea  mai  ɭʎʊȜȿ 
ǬǳʷʦɊȴʆǈʆǊ ǥɊȽɭɊȿǳȿʆǊ a businessului  ʆǊʎ.

Teoria minimului  Ƞȿ social media

MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Teoria minimului *
- ǈɭȴȜǥǈʆǊ Ƞȿ marketing -

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 



øȜ Ƞȿ social media a ǈɭǊɰʎʆ astaḽ Explic -o!

Elemente de promovare pentru un marketing 
digital de succes

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



øȜ Ƞȿ social media a ǈɭǊɰʎʆ astaḽ Explic -o!

MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 



øȜ Ƞȿ social media a ǈɭǊɰʎʆ astaḽ Explic -o!

Elemente de promovare pentru un marketing 
digital de succes

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



øȜ Ƞȿ social media a ǈɭǊɰʎʆ astaḽ Explic -o!

MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 



Contextul social media în RO
ǱǍɶ ʆȡ ȥɅ ȺʔɃǸ



Elemente de promovare pentru un marketing 
digital de succes





MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

ṟąȿ ɭȜǥ ɸʎǤ ᶡᶢ ȽȜȴȜɊǈȿǳ Ǭǳ ʎʆȜȴȜʷǈʆɊɰȜ ǈǥʆȜʦȜ ɭǳ µǳʆǈṇ fǈǥǳǤɊɊȰṆ

ṟåǳɸʆǳ ɩ Ḽᶢ ȽȜȴȜɊǈȿǳ Ǭǳ ʎʆȜȴȜʷǈʆɊɰȜ ɭǳ uȿɸʆǈȎɰǈȽṆ

ṟåǳɸʆǳ ɥ Ḽᶥ ȽȜȴȜɊǈȿǳ Ǭǳ ǥɊȿʆʎɰȜ Ǭǳ «ȜȿȰǳǬuȿṆ

ṟåǳɸʆǳ ɟ ᶣ ȽȜȴȜɊǈȿǳ Ǭǳ ɰɊȽǑȿȜ ɸǳ ʎȜʆǊ ȴǈ ĤɊʎʆʎǤǳ ȴʎȿǈɰṆ

ṟåǳɸʆǳ ᵻḼᶨ ȽȜȴȜɊǈȿǳ ǥɊȿʆʎɰȜ ǈǥʆȜʦǳ ɭǳ þȜȰþɊȰṆ

ṟᶡḼᶣ ȽȜȴȜɊǈȿǳ Ǭǳ ʎʆȜȴȜʷǈʆɊɰȜ ɭǳ åȜȿʆǳɰǳɸʆṁ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 











Happiness
Report



yɅ ɴ ᶮᶰṞɵ ɃǍɶȶǸʌȡɅȓ ȒǏɶǏ ɾɐǪȡǍȺ 
ɃǸǱȡǍ Ǹ ǪǍ ǱʔʆʔȺ ȥɃǩɶǏǪǍʌṝ 

ʌǸ ʔʽȡṞ ǱǍɶ Ʌʔ ʌǸ ɳɶǸǍ ɾɳǸȺȡṣ



Elemente de promovare pentru un marketing 
digital de succes

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Tu ǥǑʆstai activ Ƞȿsocial media?

Potrivit unui studiu ȜȿʆǳɰȿǈʊȜɊȿǈȴ, un ɰɊȽǑȿ
petrece Ƞȿmedie 2,5 ore pe zi ʎʆȜȴȜʷǑȿǬ
Social Media.

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 



MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

gǳȿǳɰǈʊȜȜ Ƞȿ ɸɊǥȜǈȴ ȽǳǬȜǈ

gǳȿǳɰǈʊȜǈ Į ṓṭᶩᶥ - 2k10) - ʦɊɰ ɸǊ ǈȜǤǊ Ɋ ʦɊǥǳ - Social Media Mea - gǳȿǳɰǈʊȜǳ 
ȿǊɸǥʎʆǊ Ƞȿ ǬȜȎȜʆǈȴ

gǳȿǳɰǈʊȜǈ Ĥ ṓṬᶨᶠ - ṬᶩᶤṔ - ʀʆȜʎ ǥǊ ǈʎ Ɋ ʦɊǥǳ - !ʎ ɭɰȜȿɸ ǬǳʷʦɊȴʆǈɰǳǈ ȜȿʆǳɰȿǳʆʎȴʎȜ ʀȜ ǈ 
ɰǳʊǳȴǳȴɊɰ ɸɊǥȜǈȴǳ

gǳȿǳɰǈʊȜǈ ģ ṓṬᶦᶠ - ṬᶧᶩṔ - ǈʎ ǬǳɸǥɊɭǳɰȜʆ ǥǊ ɭɊʆ ɸǊ ǈȜǤǊ Ɋ ʦɊǥǳ - Clientul nostru, 
ɸʆǊɭǑȿʎȴ ȿɊɸʆɰʎ - social media este un alt canal

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

>ǳ ȍǈǥ ɰɊȽǑȿȜȜ 
Ƞȿ ɸɊǥȜǈȴ ȽǳǬȜǈ

ᶥᶣể ǈǥǥǳɸǳǈʷǊ ɸɊǥȜǈȴ ȽǳǬȜǈ 
ȜȽǳǬȜǈʆ ǬʎɭǊ ǥǳ ɸǳ ʆɰǳʷǳɸǥ

Sursa: iSense Solutions

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



Elemente de promovare pentru un marketing 
digital de succes

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

ðʆʎǬȜʎ ðʆǈɰǥɊȽᶢᶠᶢᶡ Ṝ>ɊȿɸʎȽǳɰèǳɭɊɰʆ

Å yȿcele mai multe cazuri, oamenii folosesc telefonul pentru socializare ṓȠȿspecial familiile cu
copii) ʀȜpentru divertisment ṓȠȿspecial ǈǬɊȴǳɸǥǳȿʊȜȜṔ.

Å Folosirea e-mailului sau accesarea site -urilor de ʀʆȜɰȜsunt ǬɊʎǊǈǥʆȜʦȜʆǊʊȜpe smartphone , care
au crescut Ƞȿultimul an .

Å Consumatorii din mediul urban citesc ǥɊȿʊȜȿʎʆeditorial online ʀȜoffline Ƞȿʆɰ-o ȽǊɸʎɰǊɸȜȽȜȴǈɰǊḼ
ǈǬɊȴǳɸǥǳȿʊȜȜʀȜtinerii ȿǳǥǊɸǊʆɊɰȜʊȜfiind mai ȜȿʆǳɰǳɸǈʊȜde ǥɊȿʊȜȿʎʆʎȴdigital .

Å þɊʊȜconsumatorii ɭɰǳȍǳɰǊǥɊȿʊȜȿʎʆʎȴeditorial scurt, citind Ƞȿmedie sub 30 de minute pe zi.

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 



Review -urile 
online, mai 
importante 
ǬǳǥǑʆ 

ɰǳǥɊȽǈȿǬǊɰȜȴǳ 
familiei

Sursa: GfK



¶ɐǱʔȺʔȺ uṝ >ʔɃ ɾǏ ɐɶȓǍɅȡʽǸʽȡ 
activitatea de marketing



Ce este marketingul?



Elemente de promovare pentru un marketing 
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>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

!Ƚ ȠȿʆɰǳǤǈʆ ChatGPT ce este marketing -ul

Marketing -ul este arta de a

transforma un pix Ƞȿʆɰ-o "ǳʬɭǳɰȜǳȿʊǊ

de scriere de ʎȴʆȜȽǊȎǳȿǳɰǈʊȜǳ" ʀȜun

pahar cu ǈɭǊȠȿ"elixirul ɰǳʦȜʆǈȴȜʷǊɰȜȜṫ.



ÃɶȓǍɅȡʽǍɶǸǍ ǍǪʌȡʬȡʌǏʐȡȡ ǱǸ 
marketing într -ɐ ɐɶȓǍɅȡʽǍʐȡǸ



MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Structura departamentului de marketing

Marketing Manager :

Å>ɊɊɰǬɊȿǳǈʷǊechipa de marketing ;

ÅResponsabil pentru elaborarea ʀȜ

implementarea strategiilor de marketing ;

Å>ɊȴǈǤɊɰǳǈʷǊcu alte departamente pentru

a atinge obiectivele de marketing ale

ɊɰȎǈȿȜʷǈʊȜǳȜ.
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Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Structura departamentului de marketing

ðɭǳǥȜǈȴȜɸʆµǈɰȰǳʆȜȿȎḻ

ÅèǳɸɭɊȿɸǈǤȜȴɭǳȿʆɰʎȜȽɭȴǳȽǳȿʆǈɰǳǈ

ɸʆɰǈʆǳȎȜȜȴɊɰǬǳ ȽǈɰȰǳʆȜȿȎ ɊȿȴȜȿǳṆ

Åðǳ ɊǥʎɊɭǊǬǳ ȎǳɸʆȜɊȿǈɰǳǈǥǈȽɭǈȿȜȜȴɊɰǬǳ 

ȽǈɰȰǳʆȜȿȎ ǬȜȎȜʆǈȴṆ

ÅEǈɰ ʀȜǬǳ ɊɭʆȜȽȜʷǈɰǳǈɭɰǳʷǳȿʊǳȜɊȿȴȜȿǳ ǈ 

ɊɰȎǈȿȜʷǈʊȜǳȜṁ
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Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Structura departamentului de marketing

ðɭǳǥȜǈȴȜɸʆèǳȴǈʊȜȜåʎǤȴȜǥǳḻ

ÅèǳɸɭɊȿɸǈǤȜȴɭǳȿʆɰʎȎǳɸʆȜɊȿǈɰǳǈɰǳȴǈʊȜǳȜ

ɊɰȎǈȿȜʷǈʊȜǳȜǥʎ ɭʎǤȴȜǥʎȴʀȜȽǳǬȜǈṆ

Å>ɰǳǳǈʷǊʀȜǬȜɸʆɰȜǤʎȜǳǥɊȽʎȿȜǥǈʆǳǬǳ ɭɰǳɸǊṆ 

ÅÂɰȎǈȿȜʷǳǈʷǊǳʦǳȿȜȽǳȿʆǳɭǳȿʆɰʎǈ 

ȠȽǤʎȿǊʆǊʊȜȜȽǈȎȜȿǳǈɊɰȎǈȿȜʷǈʊȜǳȜṁ

http://dispitchiscray.tumblr.com/post/67465163001/gma-producer-said-yes


MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

åȴǈȿȜȍȜǥǈɰǳǈ ǈǥʆȜʦȜʆǊʊȜȴɊɰ Ǭǳ ȽǈɰȰǳʆȜȿȎ

ÅDefinirea Obiectivelor : Stabilirea obiectivelor specifice , ȽǊɸʎɰǈǤȜȴǳ, realizabile , 

relevante ʀȜlegate de timp (SMART) pentru campaniile de marketing.

ÅStabilirea Bugetului : Alocarea resurselor financiare necesare pentru fiecare

activitate de marketing ɭȴǈȿȜȍȜǥǈʆǊ.

ÅAlegerea Canalelor de Marketing: Selectarea canalelor de marketing cele mai

potrivite pentru a atinge publicul ʊȜȿʆǊ: ɰǳʊǳȴǳsociale , email marketing, marketing 

de ǥɊȿʊȜȿʎʆ, etc.

ÅImplementarea Planului : Executarea ǈǥʆȜʦȜʆǊʊȜȴɊɰde marketing conform planului

stabilit .



¶ɐɅȡʌɐɶȡʽǍɶǸǍ ʆȡ ǸʬǍȺʔǍɶǸǍ 
ɳǸɶȒɐɶɃǍɅʐǸȡ
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>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Analiza SWOT

ÅPuncte Forte: Identificarea avantajelor

ɊɰȎǈȿȜʷǈʊȜǳȜȍǈʊǊde ǥɊȿǥʎɰǳȿʊǊ.

ÅðȴǊǤȜǥȜʎȿȜ: Identificarea aspectelor ce pot fi 

ȠȽǤʎȿǊʆǊʊȜʆǳ.

ÅÂɭɊɰʆʎȿȜʆǊʊȜ: Identificarea ʆǳȿǬȜȿʊǳȴɊɰdin ɭȜǈʊǊ

care pot fi exploatate Ƞȿavantajul ɊɰȎǈȿȜʷǈʊȜǳȜ.

Å!ȽǳȿȜȿʊǊɰȜ: Identificarea factorilor externi care 

pot afecta negativ ɭǳɰȍɊɰȽǈȿʊǈɊɰȎǈȿȜʷǈʊȜǳȜ.
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>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Eǈɰ ȿʎ ʎȜʆǈʊȜ ʀȜ Ǭǳ ǈȿǈȴȜʷǈ ǥɊȿǥʎɰǳȿʊǳȜṁṁṁ
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Strategia de Digital Marketing

Indicatori  de ɭǳɰȍɊɰȽǈȿʊǊ Ṝ KPI`s

PPC SoMe uȿ̚ʎǳȿṁ SEO
Å!̙ʀǊɰȜ
Å«ȜȿȰ ǥȴȜǥȰɸ
Å!ǬǬ ʆɊ ǥǈɰʆ
Å>ɊȿʦǳɰɸȜȜ
Å>å!
ÅèÂ!ð
Å>þè
Å>å>

ÅąɰȽǊɰȜʆɊɰȜ
ÅuȿʆǳɰǈǥʊȜʎȿȜ
ÅInt. Rate
Å·ɰṁ ɭɊɸʆǊɰȜ
ÅµǳȿʊȜʎȿȜ
Å!ȍȜʀǊɰȜ

Å!ȍȜʀǊɰȜ
ÅąɰȽǊɰȜʆɊɰȜ
ÅµǳȿʊȜʎȿȜ
ÅCPM
ÅLeaduri
ÅCPL

Å!ȍȜʀǊɰȜ
ÅImpr. Share
ÅPoz. medie
ÅClicks
ÅConversii

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



æɶɐ̟ȺʔȺ ʔɅʔȡ ɳɶɐȒǸɾȡɐɅȡɾʌ ȥɅ 
ɃǍɶȶǸʌȡɅȓ



MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

!ǤȜȴȜʆǊʊȜ ȿǳǥǳɸǈɰǳ ỡ ɸʆʎǬȜȜ

ÅCreativitate : Abilitatea de a concepe idei noi ʀȜ

inovatoare pentru campaniile de marketing;

Å!ǤȜȴȜʆǊʊȜde !ȿǈȴȜʷǊ: Abilitatea de a interpreta date ʀȜ

ȜȿȍɊɰȽǈʊȜȜpentru a lua decizii informate ;

Å!ǤȜȴȜʆǊʊȜde Comunicare : Abilitatea de a comunica

eficient cu colegii , ǥȴȜǳȿʊȜȜʀȜpartenerii de afaceri ;

Å!ǤȜȴȜʆǊʊȜde Coordonare : Abilitatea de a putea

gestiona echipe mici sau mari ʀȜɸǊse asigure de buna 

ȍʎȿǥʊȜɊȿǈɰǳa proiectului / ǈǥʊȜʎȿȜȴɊɰ.



>Ǹ ʆʌȡɃ ʆȡ ǪǸ Ʌʔ ʆʌȡɃ ǱǸɾɳɶǸ
marketing



Elemente de promovare pentru un marketing 
digital de succes

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Mituri despre marketing

ÅMarketingul este doar despre ʦǑȿʷǊɰȜʀȜpublicitate : Multe persoane cred ǥǊ
marketingul se ɰǳʷʎȽǊdoar la ʦǑȿʷǊɰȜʀȜpublicitate , dar acesta este un domeniu mult
mai vast care include cercetarea ɭȜǳʊǳȜ, analiza ǥɊȽɭǳʆȜʆȜʦǊ, strategia de brand, 
gestionarea ɰǳȴǈʊȜȜȴɊɰcu ǥȴȜǳȿʊȜȜʀȜmulte altele .

ÅMarketingul este costisitor : Multe companii mici cred ǥǊnu ȠʀȜpermit ɸǊȜȿʦǳɸʆǳǈɸǥǊȠȿ
marketing, dar ǳʬȜɸʆǊmulte strategii de marketing cu buget redus sau gratuit , cum ar fi 
marketingul pe ɰǳʊǳȴǳȴǳsociale , marketingul de ǥɊȿʊȜȿʎʆ, ɰǳȴǈʊȜȜpublice etc.

ÅMarketingul online este singurul care ǥɊȿʆǳǈʷǊ: yȿera ǬȜȎȜʆǈȴǊ, multe companii tind ɸǊ
se concentreze exclusiv pe marketingul online, dar marketingul ʆɰǈǬȜʊȜɊȿǈȴ, cum ar fi 
publicitatea prin TV, radio, ʀȜprint, ȠȿǥǊpoate fi foarte eficient , ȠȿȍʎȿǥʊȜǳde publicul ʊȜȿʆǊ.
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>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

èǳǈȴȜʆǊʊȜ Ǭǳɸɭɰǳ ȽǈɰȰǳʆȜȿȎ

ÅMarketingul este necesar pentru succesul afacerii : yȿʆɰ-o lume ǥɊȽɭǳʆȜʆȜʦǊ, este
ǳɸǳȿʊȜǈȴɸǊȠʊȜfaci cunoscut brandul ʀȜɸǊǥɊȿɸʆɰʎȜǳʀʆȜɰǳȴǈʊȜȜputernice cu ǥȴȜǳȿʊȜȜ.

ÅMarketingul este un proces continuu : Nu este suficient ɸǊfaci o campanie de 
marketing ʀȜapoi ɸǊte ɊɭɰǳʀʆȜ. Este important ɸǊmonitorizezi continuu ɭǳɰȍɊɰȽǈȿʊǈ
campaniilor de marketing ʀȜɸǊfaci ǈȭʎɸʆǊɰȜ, ǬǈǥǊeste necesar .
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Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

åɰȜȿǥȜɭǈȴǳȴǳɭɰɊʦɊǥǊɰȜǥʎ ǥǈɰǳ ɸǳ ǥɊȿȍɰʎȿʆǊ
ɭɰɊȍǳɸȜɊȿȜʀʆȜȜȠȿȽǈɰȰǳʆȜȿȎ

ÅðǥȖȜȽǤǊɰȜȴǳrapide Ƞȿtehnologie : Tehnologia ǳʦɊȴʎǳǈʷǊȠȿʆɰ-un ritm rapid, iar ɭɰɊȍǳɸȜɊȿȜʀʆȜȜȠȿ
marketing trebuie ɸǊse adapteze constant la noile platforme ʀȜinstrumente .

ÅSuprasaturarea ȜȿȍɊɰȽǈʊȜɊȿǈȴǊ: Consumatorii sunt ǤɊȽǤǈɰǬǈʊȜzilnic cu o cantitate ʎɰȜǈʀǊde 
ȜȿȍɊɰȽǈʊȜȜ, iar acest lucru face ca atragerea ǈʆǳȿʊȜǳȜlor ɸǊfie tot mai ǬȜȍȜǥȜȴǊ.

ÅµǊɸʎɰǈɰǳǈROI (Return on Investment): Este adesea dificil ɸǊse ȽǊɸɊǈɰǳcu exactitate randamentul
ȜȿʦǳɸʆȜʊȜǳȜȠȿʆɰ-o campanie de marketing, deoarece sunt multe variabile care ȜȿȍȴʎǳȿʊǳǈʷǊsuccesul unei
campanii .

ÅAdaptarea la comportamentul consumatorilor : Comportamentul consumatorilor se ɸǥȖȜȽǤǊȠȿmod 
constant, iar ɭɰɊȍǳɸȜɊȿȜʀʆȜȜȠȿmarketing trebuie ɸǊfie mereu la curent cu aceste ɸǥȖȜȽǤǊɰȜʀȜɸǊȠʀȜ
adapteze strategiile ȠȿǥɊȿɸǳǥȜȿʊǊ.



¶ǍɶȶǸʌȡɅȓʔȺ ǱȡȓȡʌǍȺ ʬɾṣ
¶ǍɶȶǸʌȡɅȓʔȺ ʌɶǍǱȡʐȡɐɅǍȺ
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Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Marketing þɰǈǬȜʊȜɊȿǈȴ

ÅProcesul de promovare care nu ȜȽɭȴȜǥǊ

utilizarea internetului , cum ar fi: publicitatea

prin televiziune , radio, ziare , reviste , ǤɰɊʀʎɰȜ, 

bannere ʀȜǈȍȜʀǳ.

µǈɰȰǳʆȜȿȎ EȜȎȜʆǈȴ

Mɸʆǳ ɭɰɊǥǳɸʎȴǬǳ ɭɰɊȽɊʦǈɰǳǈ ɭɰɊǬʎɸǳȴɊɰ

ɸǈʎɸǳɰʦȜǥȜȜȴɊɰʎȿǳȜǥɊȽɭǈȿȜȜɭɰȜȿʎʆȜȴȜʷǈɰǳǈ

ɭȴǈʆȍɊɰȽǳȴɊɰǬȜȎȜʆǈȴǳḼ ȜȿʆǳɰȿǳʆʎȴʎȜʀȜ

ʆǳȖȿɊȴɊȎȜǳȜṁ

EǳȍȜȿȜʊȜȜ
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Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Avantaje

ÅCost -Efectiv .

ÅµǊɸʎɰǈǤȜȴȜʆǈʆǳ.

ÅInteractivitate .

ÅAccesibilitate

Dezavantaje

ÅSuprasaturare .

ÅEǳɭǳȿǬǳȿʊǊde tehnologie .

ÅProbleme de ǥɊȿȍȜǬǳȿʊȜǈȴȜʆǈʆǳ.

!ʦǈȿʆǈȭǳ ʀȜ Eǳʷǈʦǈȿʆǈȭǳ µǈɰȰǳʆȜȿȎ EȜȎȜʆǈȴ



MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

Avantaje

ÅCredibilitate .

ÅDurabilitate .

ÅAcces la ǈʎǬȜǳȿʊǳcare nu folosesc

internetul .

Dezavantaje

ÅCosturi mai mari .

ÅDificultate ȠȿȽǊɸʎɰǈɰǳǈrezultatelor .

ÅLipsa ȜȿʆǳɰǈǥʆȜʦȜʆǊʊȜȜ.

!ʦǈȿʆǈȭǳ ʀȜ Eǳʷǈʦǈȿʆǈȭǳ µǈɰȰǳʆȜȿȎ þɰǈǬȜʊȜɊȿǈȴ



fȡǸǪǍɶǸ ȓǸɅǸɶǍʐȡǸ 
ȒɐȺɐɾǸʆʌǸ ɾɐǪȡǍȺ 
ɃǸǱȡǍ ǪǍ ɳǸẁɐ 
ǸʲʌǸɅɾȡǸ 
ʌǸțɅɐȺɐȓȡǪǏ Ǎ Ⱥɐɶ



Modulul II: >ʔɃ ɾǏ ȓǖɅǱǸʆʌȡ ʆȡ ɾǏ 
implementezi o campanie de 
marketing la nivel local prin 
intermediul mediului digital 



Elemente de promovare pentru un marketing 
digital de succes

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

µǳǬȜʎȴ ǬȜȎȜʆǈȴ ʆǳ ɭɊǈʆǳ ǈȭʎʆǈ ȴǈḻ

ṟǤɰǈȿǬ ǈʧǈɰǳȿǳɸɸṆ

ṟǳʬɭʎȿǳɰǳ ɭǳȿʆɰʎ ǈ ǈʆȜȿȎǳ ǥǑʆȽǈȜ Ƚʎȴʆǳ ɭʎǤȴȜǥʎɰȜṆ

ṟǥȴȜǳȿʆ ɸʎɭɭɊɰʆṆ

ṟɸɭɊɰȜɰǳǈ ȿʎȽǊɰʎȴʎȜǬǳ ȴǳǈǬṟʎɰȜṆ

ṟǥɰǳʀʆǳɰǳǈȿʎȽǊɰʎȴʎȜǬǳ ǥɊȿʦǳɰɸȜȜṁ 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



Elemente de promovare pentru un marketing 
digital de succes

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

>ʎ ǥǳ ʆǳ ȠȿǥʎɰǥǊ ǬȜȎȜʆǈȴʎȴ
ẆµǊ ʆɰǳʷǳɸǥ ǬȜȽȜȿǳǈʊǈ ʀȜ ȿʎ ʀʆȜʎ ǥǳ Ǭɰǈǥʎ ɸǳ ȽǈȜ ɭɊǈʆǳ ȠȿʆǑȽɭȴǈṙẆ ṮȜȽɭɰǳǬȜǥʆȜǤȜȴȜʆǈʆǳ Ǭǳ ǈȴȎɊɰȜʆȽ ʀȜ Ǭǳ 
context).

ẆÂɰȜǥǳ ɭɰɊɸʆ ɭɊǈʆǳ ʷȜǥǳ ɊɰȜǥǳẆ ṮʦǳʷȜ ǥǈʷʎȴ Subway ).

ẆyȽȜ ɰʎɭǳ ʀǳȍʎȴ ǥǈɭʎȴ ǥǊ ȿʎ ȠȿʊǳȴǳȎ ɸɊǥȜǈȴ ȽǳǬȜǈẆ ṮȽǳɸǳɰȜǳṗ ʆǳ Ȗǈȴǳɸǥ ǥʎ ǥȖǳȜǈ Ǭǳ ᶼᶿṯṜ

Ẇ>ǑǑǑǑǑǑǑʆǥɊɊɊɊɸʆǊǊǊǊǊǊǊǊṝṝṝṙṙṙẆ ṮȽȜɰǈȭʎȴ ȜǳȍʆȜȿǊǥȜʎȿȜȜdigitale raportat la bariera de intrare).

Ẇ!Ƚ ǤǊȎǈʆ ᷀Ṝᶻᶻᶻ Ǭǳ MʎɰɊ ʀȜ ȿʎ ɸ-ǈ ȠȿʆǑȽɭȴǈʆ ȽǈȜ ȿȜȽȜǥẆ Ṯȴǈ ɭǈɰȜʎ ǥǊ ȿʎ ǈȜ ʀʆȜʎʆ ǥʎȽṗ Ƞȿ ǥǳṗ ǥǑȿǬ ʀȜ Ǭǳ ǥǳ ɸǊ-i 
ǤǈȎȜ ʀȜ ȿȜǥȜ ȿ-ǈȜ ʀʆȜʎ ɸǊ ȽǊɸɊɰȜṝṯṜ

Ẇ·ʎ ȠȿʊǳȴǳȎ ȿȜȽȜǥṗ ɭǊɰǳǈ ʆɊʆʎȴ Ƚʎȴʆ ȽǈȜ ɸȜȽɭȴʎṜṜṜẆ Ṯɭɰǳʷǳȿʊǈ Ƞȿ ǬȜȎȜʆǈȴ ǥǈ ȜǥǳǤǳɰȎṯṜ

Ẇyȿ ʎɰȽǊ ǥʎ ᶾ ǈȿȜ ɸʆǊʆǳǈȽ ǤɰȜǥȜṗ ǈǥʎȽ ɸʆǊȽ ɭɰǈȍ ȴǈ ȜȿǬȜǥǈʆɊɰȜȜ Ǭǳ ǤɰǈȿǬẆ ṮǬȜȎȜʆǈȴʎȴ ǥǈ ʦǈȴȜǬǈʆɊɰ ǈȴ ʦǈȴɊɰȜȴɊɰ 
brandului).

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



Elemente de promovare pentru un marketing 
digital de succes

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

þɰǈǬʎɸ Ǭǳ ǥǳ ʆǳ ȠȿǥʎɰǥǊ ǬȜȎȜʆǈȴʎȴ

Ååǳȿʆɰʎ ǥǊ ṫǥǳ ȽǊ ǳȿǳɰʦǳǈʷǊ ǥǊ ɭȴɊʎǊ ǈȍǈɰǊḾṫṁ

Ååǳȿʆɰʎ ǥǊ ȿʎ Ɋ ȜǳȜ Ƞȿ ɸǳɰȜɊɸṁ

Ååǳȿʆɰʎ ǥǊ ʦɰǳȜ ɸǊ ɊǤʊȜȜ Ǥǳȿǳ̙ǥȜȜ ȍǊɰǊ ɸǊ ȜȿʦǳɸʆǳʀʆȜṁ

Ååǳȿʆɰʎ ǥǊ ṫǤǈȎȜṫ ǤǈȿȜ ȍǊɰǊ ʎȿ ɸǳʆṟʎɭǥɊɰǳɸɭʎȿʷǊʆɊɰṁ 

Ååǳȿʆɰʎ ǥǊ ʊȜṟǳ ȍɰȜǥǊ ɸǊ ǈǥǥǳɭʊȜ ǥǊ ȿʎ ǈȜ ǥʎȽ ɸǊ ʆǳ ɭɰȜǥǳɭȜ øu ȴǈ ǈɸʆǈṁ 

ÅṓǈȴǳǈḼ ǈȴǳǈṔ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



Vezi aici CHEIA succesului în 
digital!!!



MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 



MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

þǳɸʆǳǈʷǊṁ

«ȜʦɰǳǈʷǊ ǥɊȿʊȜȿʎʆṁ

!ȿǈȴȜʷǳǈʷǊ ǥɊȽʎȿȜʆǈʆǳǈṁ

ĂȜȿǳ-Ɋ ǈǥʆȜʦǊṁ

!ȴʆȍǳȴ ȠʊȜ ɭȴǳǈǥǊṁ

ðǈʎḼ ȽǈȜ ɰǊʎḼ ʆǳ ʎȜʆǊṁ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



Elemente de promovare pentru un marketing 
digital de succes

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

þȜɭʎɰȜ Ǭǳ ǥȴȜǳȿʊȜ Ƞȿ ɸɊǥȜǈȴ ȽǳǬȜǈ

ǈṔ >ǳȜ ǥǈɰǳ ʆǳ ǥǈʎʆǊ 

ǤṔ >ǳȜ ǥǈɰǳ ȿʎ ʆǳ ǥǈʎʆǊ ɭǳ ʆȜȿǳḼ Ǭǈɰ ǥǈʎʆǊ ǥǈʆǳȎɊɰȜǈ Ƞȿ 
ǥǈɰǳ ǳʀʆȜ

ǥṔ >ǳȜ ǥǈɰǳ ȿʎ ʆǳ ǥǈʎʆǊ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



Elemente de promovare pentru un marketing 
digital de succes

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

>ǳ ȍǈǥȜ ɭǳȿʆɰʎ ǥǳȜ ǥǈɰǳ ʆǳ ǥǈʎʆǊ ɸǈʎ ǥǈʎʆǊ ǥǈʆǳȎɊɰȜǈ

ąȿǬǳ ʆǳ ǥǈʎʆǊ

gɊɊȎȴǳ ʀȜ ǈȴʆǳ ǥǑȽɭʎɰȜ Ǭǳ ǥǊʎʆǈɰǳ

>ǳ ǈɰ ʆɰǳǤʎȜ ɸǊ ȎǊɸǳǈɸǥǊ

ðȜʆǳ Ṝ ǥǈɰʆǳ Ǭǳ ʦȜʷȜʆǊ
èǳʊǳȴǳ ɸɊǥȜǈȴǳ ɭɰɊɭɰȜȜ 
åɰǳʷǳȿʊǊ Ƞȿ ǈȴʆǳ ɸʎɰɸǳ ǳʬʆǳɰȿǳ
þǳɸʆȜȽɊȿȜǈȴǳ Ȝȿ̚ʎǳȿǥǳɰȜ

>ǳ ǈɰ ʆɰǳǤʎȜ ɸǊ ȍǈǥȜ ṓǥɊȽʎȿȜǥǈɰǳ ɥ ᶦṔf

>ɊȿʊȜȿʎʆ ɭɰɊɭɰȜʎ ṓǥɰǳǈɰǳḼ ȎǳɸʆȜɊȿǈɰǳḼ ȽǊɸʎɰǈɰǳṔ
gɊɊȎȴǳ !ǬɸḼ ĤɊʎþʎǤǳ !ǬɸḼ fǈǥǳǤɊɊȰ ǈǬɸḼ uȿɸʆǈȎɰǈȽ ǈǬɸ ǳʆǥṁ
ðMÂ
!ǥʆȜʦǈɰǳ Ȝȿ̚ʎǳȿǥǳɰȜ ʀȜ åè

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



Elemente de promovare pentru un marketing 
digital de succes

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

>ǳ ȍǈǥȜ ɭǳȿʆɰʎ ǥǳȜ ǥǈɰǳ ·ą ʆǳ ǥǈʎʆǊ

ąȿǬǳ ·ą ʆǳ ǥǈʎʆǊ

yȿ Ǥʎȴǈ ȴɊɰṁ

>ǳ ǈɰ ʆɰǳǤʎȜ ɸǊ ʦǈǬǊ ṀǬǈǥǊǳ

>ɊȿʊȜȿʎʆ ǥǈɰǳ ɸǊ ȴǳ ɸǈʆȜɸȍǈǥǊ Ɋ ȿǳʦɊȜǳ ṓɸǊ ɰǑǬǊḼ ɸǊ ɭȴǑȿȎǊḼ ɸǊ ȴǳ ǥɰǳǳʷǳ Ɋ ȿǳʦɊȜǳḼ ɸǊ ȠȜ ȍǈǥǊ ȽǈȜ 
ǬǈɰȿȜǥȜṇɸǊ ʆɰȜȽȜʆǊ ǈȴʆɊɰǈ ǳʆǥṁṔṁ

>ǳ ǈɰ ʆɰǳǤʎȜ ɸǊ ȍǈǥȜ

>ɊȿʊȜȿʎʆ ɭɰɊɭɰȜʎ ȍǊǥʎʆ Ǭǳ ʆȜȿǳ ṓʀȜ ǈȜǥȜ ȜȿʆɰǊ ʀȜ ǈȎǳȿʊȜǈ ʆǈṔṁ
>ɊȿʊȜȿʎʆ Ǭǳɸɭɰǳ ʆȜȿǳ ȍǊǥʎʆ Ǭǳ ǈȴʊȜȜ ṓȜȿ̚ʎǳȿǥǳɰȜḼ ȎǳȿṔṁ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



Elemente de promovare pentru un marketing 
digital de succes

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Feed -ul ɰǳǥȴǈȽǈȿʆʎȴʎȜ Ƞȿ ǬȜȎȜʆǈȴ
- Meciul  Steaua Ṝ Dinamo

- Festivalul  Untold

- Pozele  cu pisici  

- Ultimul  album Fuego

- Mioveni , numele  ʆǊʎ este  Argentina!

- ṪµȜ-a ǥǊʷʎʆ netul ṫ

- Pentru  ǥǊ automobile

- Febra  copilului

- Rata la ǤǈȿǥǊ

- Cu te  miri ce ʀȜ te  ǥɰʎǥǳʀʆȜ nevoie  mare

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



MʲǸɃɳȺǸ ɶǸǍȺǸ



























>ʔɃ ǪɐɅɾʌɶʔȡǸʆʌȡ ʔɅ ɳȺǍɅ ǱȡȓȡʌǍȺ
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·ǈʆʎɰǈ 
ǤʎɸȜȿǳɸɸʎȴʎȜ

Buget ÂǤȜǳǥʆȜʦǳ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 
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digital de succes

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

3 factori  fundamentali  
de ȜȿȍȴʎǳȿʊǊ pentru  o 

strategie

·ǈʆʎɰǈ 
ǤʎɸȜȿǳɸɸʎȴʎȜ

Buget ÂǤȜǳǥʆȜʦǳ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 
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>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 
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>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Componentele unui brand

Nume
Logo
Slogan - USP
gɰǈȍȜǥǊ
fɊɰȽǊ
Culoare
Sunet
Miros
Gust

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



Elemente de promovare pentru un marketing 
digital de succes

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Dar nici chiar ǈʀǈḽ ǥʎ identitatea altcuiva

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 
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Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

åǈɸʎȴ ḻɟ ðʆǈǤȜȴǳʀʆǳ ɊǤȜǳǥʆȜʦǳ

Obiectivele  pot fi de:

Å Brand awareness ( ɸǊ ȠȿǥǳǈɭǊ omul ɸǊ te  ǥʎȿɊǈɸǥǊ)
Å Expunere  pentru  a atinge  ǥǑʆ mai  multe  publicuri  (ɸǊ ȠȿǥǳǈɭǊ 

omul ɸǊ te  ɰǳǥʎȿɊǈɸǥǊ)
Å uȿȍȴʎǳȿʊǈɰǳ a ȜȿʆǳȿʊȜǳȜ de ǥʎȽɭǊɰǈɰǳ
Å Leaduri  (nu ʦǑȿʷǊɰȜ!)
Å Conversii
Å Loializare
Å åɰǳʦǳȿʊȜǳ

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 



MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

åǈɸʎȴ ᶢḻ ðǳʆǳǈʷǊ KPI`s

Å øʆȜȜ ǥȜȿǳ ǳʀʆȜ ǥʎ ǈǬǳʦǊɰǈʆṂ 
Å >ǳ ȠȽȜ ǬɊɰǳɸǥ ɸǊɊǤʊȜȿṂ 
Å «ǈ ǥǳ ȽǊ ǈȭʎʆǊṂ 
Å ąȿǬǳ ǈȿʎȽǳ ʦɰǳǈʎ ɸǊǈȭʎȿȎṂ 
Å >ǳ ȍǈǥ ɭǳȿʆɰʎ ̙ǳǥǈɰǳ ̈ åuίɸ Ƞȿ ɭǈɰʆǳṂ 

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 



MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

åǈɸʎȴ ḻɥ ðʆǈǤȜȴǳʀʆǳ ɭɰɊ̙ȴʎȴ ǥɊȿɸʎȽǈʆɊɰʎȴʎȜ ṟɭǳɰɸɊȿǈ 

ðǈʎ ȽǈȜ ȽʎȴʆǳḼ Ƞȿ ȍʎȿǥʊȜǳ Ǭǳ ɸɭǳǥȜ̙ǥʎȴ ǤɰǈȿǬʎȴʎȜṆ

Å >Ȝȿǳ ǳṂ
Å >ǳ ʦǑɰɸʆǊ ǈɰǳṂ
Å >ǳ ɭǈɸȜʎȿȜ ǈɰǳṂ
Å Eǳ ǥǳ ȴṟǈȽ ǈȴǳɸ ɭǳ ǳȴ Ǭɰǳɭʆ ɭǳɰɸɊȿǈṂ 
Å !ʦǳȽ Ȝȿʆǳɰǳɸǳ ǥɊȽʎȿǳṂ EǈǥǊ ǬǈḼ ǥǈɰǳ 
ǈȿʎȽǳṂ 

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

åǈɸʎȴ ḻɨ ðʆǈǤȜȴǳʀʆǳ ʎȿǬǳ ȠȜ ȎǊɸǳʀʆȜ

yȿ ȍʎȿǥʊȜǳ de ɭǈɰʆȜǥʎȴǈɰȜʆǊʊȜȴǳ 
publicului  ʆǊʎ, ɸʆǈǤȜȴǳʀʆǳ Ƞȿ ce medii  
ai putea  ɸǊ ǬȜɸǥʎʊȜ cu el. 

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 



Elemente de promovare pentru un marketing 
digital de succes

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

åǈɸʎȴ ḻɩ MȴǈǤɊɰǳǈʷǊ ǬȜɰǳǥʊȜȜʀȜɭȜȴɊȿȜ Ǭǳ ǥɊȽʎȿȜǥǈɰǳ ʀȜ
ɸʆǈǤȜȴǳʀʆǳ ʎȿ ǥɊȿʆǳȿʆ ȽǈɰȰǳʆȜȿȎ ɭȴǈȿ 

-EȜɰǳǥʊȜȜȴǳɸʆǈʎȴǈ ǤǈʷǈɸʆɰǈʆǳȎȜǳȜǬǳ ǥɊȽʎȿȜǥǈɰǳ

ṓȜȿǬȜȍǳɰǳȿʆǬǳ ɭȴǈʆȍɊɰȽǊṁ þÂĝ ǬȜȍǳɰǊṔṆ 

ṟåȜȴɊȿȜȜȠȽǤɰǈǥǊǬȜɰǳǥʊȜȜȴǳǬǳ ǥɊȽʎȿȜǥǈɰǳṁ 

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 







ñɳǸǪȡ̟ǪʔȺ ̟ǸǪǏɶǸȡ ɶǸʐǸȺǸ ǱȡȓȡʌǍȺǸ 
ȥɅ ɳǍɶʌǸ ṵ==ɴ ʬɾṣ =>ɴṶ







MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Facebook

ÅȽǈȭɊɰȜʆǈʆǳǈ ʎʆȜȴȜʷǈʆɊɰȜȴɊɰ ṟɥ ẫɩṆ
ÅɭɰǳɭɊȿǬǳɰǳȿʆ ɭʎǤȴȜǥ ȽǈɸǥʎȴȜȿṆ
ÅǥɊȿʊȜȿʎʆ ǬȜʦǳɰɸḼ Ǭǳ ʆɊǈʆǳ ʆȜɭʎɰȜȴǳḼ ɸǥɊɸ Ƞȿ ȍǈʊǊ ȽǈȜ Ƚʎȴʆ 
ǥɊȿʆǳȿʆʎȴ ʦȜǬǳɊṆ

Åɭǳɸʆǳ ᶣểɪ ǬȜȿʆɰǳ ʎʆȜȴȜʷǈʆɊɰȜ ǥȜʆǳɸǥ ʀʆȜɰȜȴǳ ǬȜȿ fǈǥǳǤɊɊȰṆ
ÅǥȴȜɭʎɰȜȴǳ ʦȜǬǳɊ ʀȜ ȍɊʆɊȎɰǈ̙Ȝȴǳ ǈʎ ǥǳȴ ȽǈȜ Ǥʎȿ ɰǳǈǥȖḼ 
ǥɊȽɭǈɰǈʆȜʦǳ ǥʎ ɭɊɸʆǊɰȜȴǳ Ǭǳ ʆȜɭ ʆǳʬʆṆ

ÅȍɊȴɊɸǳʀʆǳ Ɋ ʆǈɰȎǳʆǈɰǳȍɊǈɰʆǳ ɭɰǳǥȜɸǊ ɭǳȿʆɰʎ ǈṟʊȜ ǈɰǊʆǈ 
ɰǳǥȴǈȽǳ ṓȜȿǥȴʎɸȜʦ ȴǈ ȿȜʦǳȴ Ǭǳ ȴȜȍǳǳʦǳȿʆɸṔṆ

ÅfǈǥǳǤɊɊȰ ǈ ɭȜǳɰǬʎʆ ǥǳʦǈ ʆǳɰǳȿ Ƞȿ èɊȽǑȿȜǈḼ ǥɊȽɭǈɰǈʆȜʦ 
ǥʎ ʎȴʆȜȽȜȜ ǈȿȜṁ ąʆȜȴȜʷǈʆɊɰȜȜ ɸʎȿʆ ǬȜȿ ǥǳ Ƞȿ ǥǳ ȽǈȜ ɭʎʊȜȿ 
ȜȿʆǳɰǳɸǈʊȜ Ǭǳ ɭȴǈʆȍɊɰȽǊṁ 

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 



MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Eǳ ǥǳɭǳʆɰǳǥɰɊȽǑȿȜȜʆȜȽɭɭǳ 
fǈǥǳǤɊɊȰ

ÅǬȜɸǥʎʆǊǥʎ ɭɰȜǳʆǳȿȜȜɸǈʎȍǈȽȜȴȜǈṁ M ɰǳʊǳǈʎǈɸɊǥȜǈȴǊʎȿǬǳʦɰǳȜɸǊ̙ ȜǥɊȿǳǥʆǈʆǥʎ ǥǳȜɭǳ ǥǈɰǳṟȜʀʆȜȜṇ 
Ǭǳ ǥǈɰǳ ȠʊȜǳɸʆǳǬɊɰṆ 

ÅʦǈɰȜǳʆǈʆǳȽǈɰǳ Ǭǳ ȜȿȍɊɰȽǈʊȜȜṓfÂµÂ Ṝȍǳǈɰ Ɋȍ ȽȜɸɸȜȿȎ ɊʎʆṔ ʀȜǬȜʦǳɰɸǳ ʆȜɭʎɰȜǬǳ ǥɊȿʊȜȿʎʆṆ

ÅȎǊɸǳɸǥǈǥɊȴɊʦǳǬǳʆǳḼ ɭʎǤȴȜǥǈʊȜȜǬǳ ʀʆȜɰȜḼ ɭǈȎȜȿȜǬǳ ǤɰǈȿǬʎɰȜǳʆǥṁ Ṇ

ÅʦɊɰɸǊ̙ ǳ ȽǈȜǈɭɰɊǈɭǳǬǳ ǤɰǈȿǬʎȴʆǊʎṓɸǊȠȜȽɊȿȜʆɊɰȜʷǳʷǳǈǥʆȜʦȜʆǈʆǳǈṔṆ

ÅʦɊɰɸǊȠʀȜǳʬɭɰȜȽǳȴȜǤǳɰ ɭǊɰǳɰǳǈȜȿǬȜȍǳɰǳȿʆǬǳ ɸʎǤȜǳǥʆṁ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

uȿɸʆǈȎɰǈȽ

ÅȽǈȭɊɰȜʆǈʆǳǈ ʎʆȜȴȜʷǈʆɊɰȜȴɊɰ ṟɟ ᶨ ṟɥ Ṇɩ
ÅǥɊȿʊȜȿʎʆ ʦȜɸʎǈȴɭǳ ɭɰȜȽʎȴ ɭȴǈȿṆ
ÅǬǈǥǊṟʊȜ ȴǳȎȜ ǥɊȿʆʎȴ Ǭǳ uȿɸʆǈȎɰǈȽǬǳ Ɋ ɭǈȎȜȿǊ Ǭǳ 
fǈǥǳǤɊɊȰ ɭɊʊȜ ʦǳǬǳǈ ɸʆǈʆȜɸʆȜǥȜ ǬǳʆǈȴȜǈʆǳṆ

ÅǤȜȍǈ Ǭǳ ʦǳɰȜ̙ǳǬʆǳ ǈȭʎʆǊ ṩǥǈ ɭɰɊʆǳǥʊȜǳṫ Ƞȿ ǥǈʷ Ǭǳ ʎȿ ǈʆǈǥ ǈȴ 
ǥɊȿʆʎȴʎȜ ṜɭɊʊȜ ǈȭʎȿȎǳ ȽǈȜ ʎʀɊɰ ȴǈ ɸʎɭɭɊɰʆḼ Ǭǈɰ ǳ ʀȜ Ȏɰǳʎ 
Ǭǳ ɊǤʊȜȿʎʆṆ

ÅuȿɸʆǈȎɰǈȽðʆɊɰȜǳɸǳ ǥǳȴ ȽǈȜ ǥɊȿɸʎȽǈʆ ʆȜɭ Ǭǳ ǥɊȿʊȜȿʎʆ Ƞȿ 
ȽɊȽǳȿʆʎȴ Ǭǳ ȍǈʊǊṁ

ÅȠȽǤʎȿǊʆǊʊȜɰȜ ȴǈ ȿȜʦǳȴ Ǭǳ ȜȿʆǳȎɰǈɰǳ ǥʎ ȍʎǥʊȜɊȿǈȴȜʆǊʊȜȴǳ
ʦȜǬǳɊ ʆȜɭ ɭɊɰʆɰǳʆ ṓug ĝȜǬǳɊɸḼ èǳǳȴɸǳʆǥṁṔ

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 



Elemente de promovare pentru un marketing 
digital de succes

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Eǳ ǥǳɭǳʆɰǳǥɰɊȽǑȿȜȜʆȜȽɭɭǳ 
uȿɸʆǈȎɰǈȽ

Å poze ʀȜvideoclipuri cu locuri Ƞȿcare vor ɸǊǈȭʎȿȎǊ;

Å mai mult realitime marketing transpus prin stories;

ÅȜȿɸɭȜɰǈʊȜǳpentru orice sector de activitate ;

Å relaxare (atunci ǥǑȿǬvrei ɸǊfii doar cu cei din bula ta);

ÅǥɊȿʊȜȿʎʆʎʀɊɰde ʎɰȽǊɰȜʆ, ǥǊe mai ǬǳȎɰǈǤǊvizual ;

Å influencerii se simt mai liberi ȠȿInstagram ǬǳǥǑʆpe 
Facebook, motiv pentru care ʀȜǥɊȽʎȿȜʆǊʊȜȴǳlor sunt mai
mari aici .

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 



MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

LinkedIn

ÅɭʎǤȴȜǥ Ƚǈʆʎɰ ṟɥ ẫɩḼ Ǭǈɰ ʦȜȿ ǬȜȿ ʎɰȽǊ ʀȜ ǥǳȜ ȽǈȜ ʆȜȿǳɰȜṆ
ÅǥɊȿʊȜȿʎʆ ǬȜʦǳɰɸ ṓʆǳʬʆḼ ȍɊʆɊḼ ʦȜǬǳɊṔṆ
Åǥǳȴ ȽǈȜ Ǥʎȿ ǳȿȎǈȎǳȽǳȿʆȠȴ ǈʎ ɭɊɸʆǊɰȜȴǳ Ǭǳ ʆȜɭ ʆǳʬʆṆ
ÅɭɊʊȜ ɰǊȽǑȿǳ ʦȜʷȜǤȜȴ Ƞȿ ȍǳǳǬʀȜ Ǭʎɭǈᵻ ̫Ȝȴǳ ɸǈʎ ǥȖȜǈɰ ȽǈȜ 
Ƚʎȴʆ ǬǈǥǊ ǈȜ ǥɊȿʆǳȿʆ ɰǳȴǳʦǈȿʆṆ

Åǳ Ɋ ṩȍɊǈȽǳṫ Ƚǈɰǳ Ǭǳ ǥɊȿʊȜȿʎʆ ṓǬɊǈɰ ᶤ ȽȜȴȜɊǈȿǳ ǬȜȿ ᶧᶢṔɡṆ
Åᶥ ểf ǳȿȎǈȎǳȽǳȿʆȜȿǥɰǳǈɸǳĤɊĤṁ

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 



MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Eǳ ǥǳɭǳʆɰǳǥɰɊȽǑȿȜȜʆȜȽɭɭǳ 
«ȜȿȰǳǬuȿ

Å¦ɊǤʎɰȜṆ

ÅÂɭɊɰʆʎȿȜʆǊʊȜǬǳ ǥǈɰȜǳɰǊɸǈʎǬǳ ǥɊȴǈǤɊɰǈɰǳṆ

ÅĝɊɰɸǊǥȜʆǳǈɸǥǊȜȿȍɊɰȽǈʊȜȜǬǳ ȴǈ ɭɰɊȍǳɸȜɊȿȜʀʆȜṆ

ÅĝɊɰɸǊɸǳ ɰǳȴǈʬǳʷǳḼ Ǭǈɰȿʎ ȠȿṩȎǊȴǊȎȜǈṫ Ǭǳ ɭǳ fǈǥǳǤɊɊȰṆ

ÅĝɊɰɸǊȠȿʦǳʊǳȴʎǥɰʎɰȜǬǳɸɭɰǳǬɊȽǳȿȜʎȴǥǈɰǳ ȠȜɭǈɸȜɊȿǳǈʷǊṆ

ÅðȜȽʆǥǊȍǈǥɭǈɰʆǳǬȜȿʆɰṟɊ ǥɊȽʎȿȜʆǈʆǳȽǈȜṩǥȜʆȜʆǊṫṁ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 



MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
ǬȜȎȜʆǈȴ Ǭǳ ɸʎǥǥǳɸ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

ĤɊʎþʎǤǳ

ÅɭʎǤȴȜǥ ȍɊǈɰʆǳ ʆǑȿǊɰ ṟɟ ẫɩṆ
ÅǬǳʀȜ ȽʎȴʆǊ ȴʎȽǳ ǈɸǥʎȴʆǊ ȽʎʷȜǥǊ ɭǳ ĤɊʎþʎǤǳḼ ǥǳȜ ǥǈɰǳ 
ɸʎȿʆ ǈǥʆȜʦȜḼ ȴǈɸǊ ǥɊȽǳȿʆǈɰȜȜ ʀȜ ɸǳ ǈǤɊȿǳǈʷǊ ɸʎȿʆ ʆȜȿǳɰȜṁ

ÅǥɊȿʊȜȿʎʆ ǳʬǥȴʎɸȜʦ ʦȜǬǳɊṆ
Åᶡᶠ ȽȜȴȜɊǈȿǳ Ǭǳ ɊǈȽǳȿȜ ʦȜʷʎǈȴȜʷǳǈʷǊ ǥȴȜɭʎɰȜ Ǭǳ ĤɊʎþʎǤǳȠȿ 
̙ǳǥǈɰǳ ȴʎȿǊṆ

ÅʆȜȽɭʎȴ ȽǳǬȜʎ ɭǳʆɰǳǥʎʆ ɭǳ ɭȴǈʆȍɊɰȽǊ ɭǳ ʷȜ ǳɸʆǳ Ǭǳ ᶤᶠ Ǭǳ 
ȽȜȿʎʆǳṆ

Åǳɸʆǳ ǈȴ ǬɊȜȴǳǈ ǥǳȴ ȽǈȜ ȍɊȴɊɸȜʆ ȽɊʆɊɰ Ǭǳ ǥǊʎʆǈɰǳ ǬȜȿ 
èɊȽǑȿȜǈṁ

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 



Elemente de promovare pentru un marketing 
digital de succes

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

Eǳ ǥǳɭǳʆɰǳǥɰɊȽǑȿȜȜʆȜȽɭɭǳ ĤɊʎþʎǤǳ

ÅǈɸǥʎȴʆǊȽʎʷȜǥǊ;

ÅʎɰȽǊɰǳɸǥvloggeri ;

ÅʎɰȽǊɰǳɸǥpodcasturi filmate (vor ɸǊʦǈǬǊʀȜɰǳǈǥʊȜǈcelor
care de obicei vorbesc );

ÅʎɰȽǊɰǳɸǥclipuri de tipul how -to;

ÅȠȿʦǈʊǊnew skills;

Å se ʎȜʆǊla review -uri de produse .

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 
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>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 

TikTok

ÅɭʎǤȴȜǥ ǳʬʆɰǳȽ Ǭǳ ʆǑȿǊɰ ṟɟ ẫfṆ
ÅǥɊȿʊȜȿʎʆ ǳʬǥȴʎɸȜʦ ʦȜǬǳɊṆ
ÅǥɊȿʊȜȿʎʆ ǈʬǈʆ ɭǳ ǥȖǈȴȴǳȿȎǳṟʎɰȜ ʀȜ ǈǥʆȜʦǊɰȜ ǈȴǳ ǤɰǈȿǬʎɰȜȴɊɰṆ
ÅɭɊʊȜ ǬǳʦǳȜȿʦȜɰǈȴ ɭǳɸʆǳ ȿɊǈɭʆǳṆ
ÅǈȴȎɊɰȜʆȽʎȴ ǳɸʆǳ ɭɰȜǳʆǳȿɊɸ ʀȜ ʆǳ ɭɊǈʆǳ ʊȜȿǳ Ǭǳɸʆʎȴ Ƞȿ 
ȖɊȽǳɭǈȎǳṆ

ÅǬǳɭǊʀǳʀʆǳ uȿɸʆǈȎɰǈȽʎȴǥǈ ȿɰṁ ʎʆȜȴȜʷǈʆɊɰȜṆ
Åɭǳɸʆǳ ᶣ ȽȜȴȜɊǈȿǳ Ǭǳ ʎʆȜȴȜʷǈʆɊɰȜ ǈǥʆȜʦȜ ȴʎȿǈɰṆ

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 



MȴǳȽǳȿʆǳ Ǭǳ ɭɰɊȽɊʦǈɰǳ ɭǳȿʆɰʎ ʎȿ ȽǈɰȰǳʆȜȿȎ 
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Eǳ ǥǳɭǳʆɰǳǥɰɊȽǑȿȜȜʆȜȽɭɭǳ 
þȜȰþɊȰ

ÅǬȜʦǳɰʆȜɸȽǳȿʆṆ

ÅʎɰȽǊɰǳɸǥǥȴȜɭʎɰȜǬǳ ʆȜɭʎȴȖɊʧṟʆɊṆ

ÅᶧểɩǬȜȿʆɰǳʎʆȜȴȜʷǈʆɊɰȜȜɰɊȽǑȿȜʦȜȿ ɭǳ þȜȰþɊȰ ɭǳȿʆɰʎǈ ɸǳ 
ǬȜɸʆɰǈʀȜɩểɩ ǬȜȿʆɰǳǈǥǳʀʆȜǈɸǳ ǈ̚ǊȠȿʆɰṟɊ ǳʆǈɭǊɭɊʷȜʆȜʦǊṜ
ɸǳ ɸȜȽʆȍǳɰȜǥȜʊȜḼ ȭʎǥǊʎʀȜʀȜɭȴȜȿȜǬǳ ǳȿǳɰȎȜǳṆ

ÅʎɰȽǊɰǳɸǥǥȴȜɭʎɰȜȽɊʆȜʦǈʊȜɊȿǈȴǳḼ ʆʎʆɊɰȜǈȴǳʀȜǳǬʎǥǈʆȜʦǳ ȴǈ 
ȽɊǬʎȴȎǳȿǳɰǈȴṆ

ÅȠȿʦǈʊǊȿǳʧ ɸȰȜȴȴɸṆ

Åɸǳ ɭɰɊʦɊǈǥǊʎȿȜȜɭǳ ǈȴʊȜȜɭǳȿʆɰʎǬȜʦǳɰɸǳ ǥȖǈȴȴǳȿȎǳṟʎɰȜ
ɭǳȿʆɰʎǈ ̙ ǥǑʆȽǈȜɸʎɸ ȠȿǥǊʎʆǊɰȜṁ

Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 
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Cum ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ o strategie  ǳȍȜǥȜǳȿʆǊ Ƞȿ 
social media 

åɊɰȿȜȿǬǬǳ ȴǈ ɊǤȜǳǥʆȜʦǳʀȜ̈åuίɸḼ ȽǳɰȎȜȽǈȜɸɭǳǥȜ̙ǥ

ÅʦȜʷȜǤȜȴȜʆǈʆǳắ ǥɰǳʀʆǳɰǳǈȿʎȽǊɰʎȴʎȜǬǳ ȴȜȰǳṟʎɰȜḼ ǥɰǳʀʆǳɰǳǈɰǳǈǥȖṟʎȴʎȜɭɊɸʆǊɰȜȴɊɰ

ÅȜȿ̚ʎǳȿʊǈɰǳǈ ȜȿʆǳȿʊȜǳȜǬǳ ǥʎȽɭǊɰǈɰǳắ ǥɰǳʀʆǳɰǳǳȿȎǈȎǳȽǳȿʆḼ ǥɊȽǳȿʆǈɰȜȜḼ ȽǳɸǈȭǳḼ 
ȠȿʆɰǳǤǊɰȜ

ÅȴǳǈǬʎɰȜṓȿʎ ʦǑȿʷǈɰǳḾṔ ắ ǥɰǳʀʆǳǥǳɰǳɰǳǈɭɰɊǬʎɸʎȴʎȜ

ÅȴɊȜǈȴȜʷǈɰǳắ ʎɭɸǳȴȴȜȿȎ

ÅɭɰǳʦǳȿʊȜǳắ ȽǈȜǤȜȿǳ ǤǈȎȜɡ ȴǳȜ ǈǥʎȽǬǳǥǑʆɸǊǤǈȎȜǬʎɭǊǈȜǈɡf ᶠ ȴǳȜ

>ʎȽ ɸǊ ǥɊȿɸʆɰʎȜǳʀʆȜ Ɋ ɸʆɰǈʆǳȎȜǳ ǳ̙ǥȜǳȿʆǊ Ƞȿ 
ɸɊǥȜǈȴ ȽǳǬȜǈ 




