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Despre noi

- qdl dzwlmd s

Al Odzs sdedzomunicare R Fpromovare
Social Media, PR r Bigital Marketing
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Nt | Nlye 3 departamente

click), SEO, Influencer Marketing,
Foto & Video, Design Grafic
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A Oferim servicii de: Social Media, PR, PPC (Pay -per -
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12ani de blogging.

Implicat Tn peste 300 de campanii cu [ d,
pentru bloggert

A z d Apeste 100 de cursuri de social
media.

Speakerla mai mult de 100de =
evenimente 1n care subiectul principal
au fost social media [ domunicarea

A publicat peste 13.000 de articole pe
blogul lui [ de alte bloguri .

Cristian China -Birta
Cristianchinabirta.ro
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A colaborat cu peste 50 de branduri pentru
care afl cut:
. strategii de comu nicare,

docum ente de audit ,

mo nitorizl ri ale comp etitorilor,

planuri edit oriale,

community management Ji

Im ple mentare strategie,

workshop-uri de social media

Coordoneazl departamentul Social Media al
Kooperativa 2.0.

Robert Nicolae Feraru
Managing Partner & SM Expert
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1 Odzs QI wo AL A3

LAQALuRE A o NQJwOLjs 3gif* B3 Qdif HAjwyOdz[ 3 s OM

rEdz s 3 woAjOdz{ 3 SOMIp A HzP ddzd Bz | quNssAQWOLjs 3R 8jjdidz ¢ A s
| W3 sg3lQkdzadzdes [ dz o
rAwOLjs 3 Lgujdzls @ dzNJi Bj 8O te§ BIA @O Ljs 3 v Lju 3 dz

Ad{ wAgOfzyLjyf Litdzs [ AL A3

Aeql A eBpaizl ds ¢ LiGA L8 dzNIB®az| Ljw | Ljt dzs |

A&l Lis3, dildds3 Qo Ligddz 3 s O

Auds 3 qQuzgasuwdzs Ljdagd qt Ljs v dz3
rdwd, § € 58Bwqo dzo Qspyddzf 3 s O -

A >dg Qt | dzf desguldl 3¢f ANgs[3izg dz #jgudz 3 | | QaizO Nz [gdizg dzgM juNJ
r>dp [ 33 dz -gA 3Bdz¢ | wbdpyOdzf 3 ¢ O

An3J RagzLj, DML BdzyOdzf 3 s O _ ,\

A& W3 s g3 WAdddNg Ljigdis @dgf syldNidzé 3Tk BjePaB3 s O
rp LjwOdzf 03@BLL LiLiw6dzi3su@ kA3 v 3 ds LjL
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Agenda cursulul

Modulul I1->At ¢ NJ OOsOQdzr [ 3 R3 G NJ 3t | L dzkdzs [ dzv 3 Q g Ljt | Ljs
local prin intermediul mediului digital

- Pentru ce este social media R Bace t NLjOo A?[ NJ

- Chela succesului TN social media

-Exemple N$ qg 3 LjL + dz@3Lia trO$IzREF! t

-Cum g ds ¢ [ w6 8tdtegje 3 de social media (Setare obiective , Setare KPI's,
Profilul Consumatorului , Content marketing plan  -ul)

- Specificul 0 3 dzg Nadzdzgirfitdle N parte (B2B vs. B2C)

- Cum implementezi strategia de social media( idei de g s v 3 s A |

- Conturile corporate vs. Conturile Public Figure (CEO) & tips and tricks community
management

-Cum £ NI ddp3 3 g 33des| vl Lzt dzssfakbie} 3de social media

- Studil de caz

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ
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Teoria minimulul N social media

b Teorla minimului *

-Ljl | 3 d)lgmarnkdting -

Minimum

MR pe3Lj[ @ mult pe g Odste ceamai | A v 3
QOdzv 5 qLg[A#[| NI s dzshudiessului [ NXK

PN

>Atd Ngds ¢ [ wADpdgruYLB( dzO g gzdzg § NJ
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2 B) social media alLj| Nupstdl
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2 B) social mediaa Lj| NupStql Explic -o!

world_record_egg # Let's set a world record together and
get the most liked post on Instagram. Beating the current
world record held by Kylie Jenner (18 million)! We got this ¢4

#LikeTheEgg #EggSoldiers #EggGang
Editat - 205sapt. Vezi traducerea

bhavesh_arsud Messi

2s Raspunde

_1_4elovek Cr7

3s Raspunde

_sahils_21 Cristiano Ronaldo All The Way!!e §

3s Raspunde Vezitraducerea

fabinho_09_ Siuuuuu

3s Raspunde

4s Raspunde

QY

{3 Apreciat de anagilcescu si alti 57.886.988

IANUARIE 4, 2019

>A o NIQs ¢ { wABpdgryLE[ dzO g Bzdzg § NJ
¢ dg 3L tdzQ3L




2 B) social mediaa Lj| NupStql Explic -o!

ﬂ' leomessi
o= Lusail Stadium

', @(3 Liked by andreicrst and 69.082.638 others
leomessi CAMPEONES DEL MUNDO!!!!!! & W

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ
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2 B) social media a Npstgl Explic -o!

B-R

FOOTBALL

AU/

......

Before Messi announcement:

intermiamicf ¢

/| 3,348 ™ 153

I = .
2\ Posts Followers Following
Inter Miami CF
. OF 3 & | 5 L
‘\~ ‘. \ /]
&

y

\ i A ‘ |
) !
A One day after Messi announcement:

intermiamicf &

3,349 5.5M 149
Posts Followers Following

¢
i
/a

>Atd Ngds ¢ [ wADpdgruYLB( dzO g gzdzg § NJ
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How Old Are The Tech
Companies?

Number of years selected tech companies
have been in existence (2021)

TikTok M5

3 o
Uber I 12
W s
facebook N 17
T
Google M 23
NETFLIX [ >+
amazon | >7
¢
inte| T -
Doy | ¢
-  _uv

Source: Statista research

@®G statista ¥a

a




TOP TENW‘S'BTH LY VISITS IN JAN 2022
/ web traffic compared

Google YouTube

(89.38 Billion Views) (34.15 Billion Views)

Facebook !

(22.13B)

s : ‘ Data derived from Visual Capitalist,
Number of visits (Jan 2022) \ R

(859°€) xapuej
(g6s°'s) npieg

(a1s°s) eipadpiim

(8s£°g) oapIax
(865°g) ooyex
(g12'9) weibejsu)
(865°'9) 1933IM )L

SEMRush, Statistica, Google Analytics,
corporate reports
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€):: (39 863q0mdE3] 3 GHAEB ndz Lin T Ligdeqq
() 2020 f d2w31 3 Q0 31 31194 @@ { LiOwLje N

[3] 2 020 £ 4zt 31 3 QQidges { OuB « 35 OdzOus N

O 200 i %3 3 Q0L O¢ 33 LNIAL { AIGAE LjuN
€)sowiaizlzasiqes Kiwassdz | dz p3OpaON

@ 313003 31104 Aa% { dzydze [
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Top 10 social platforms in Romania .

% of internet users who visit the following platforms at least once a day

® Romania ® Giobal

) N

Facebook Facebook Messenger Instagram TikTok

80% b58% 5% 59% 32% 42% B3% 30% 24%

—~ -y, = e
~ ~
WMOYTOIO

Pinterest Snapchat Telegram Messenger Twitter LinkedIn

13%  13% 1%  16% 8% 2% 8% 24% 7% M%




OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES

NOTE:

TOTAL
POPULATION

20.06

MILLION

URBANISATION

S4.7%

SOURCES:

CELLULAR MOBILE
CONNECTIONS

29.15

MILLION

vs. POPULATION

145.4%

ADVISORY:
NOT COMPARABLE

INTERNET
USERS

| VA:Y.

MILLION

vs. POPULATION

88.9%

COMPARABILITY:

KOO
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ROMANIA

ACTIVE SOCIAL
MEDIA USERS

13.50

MILLION

vs. POPULATION

67.3%

we
are,
social

<OD Meltwater




STUDIU: ACTIVITATILE ROMANILOR IN MEDIUL ONLINE

CE FAC ROMANII PE INTERNET
INTR-O SAPTAMANA?

83% dintre romani 73% dintre respondentifac
acceseaza SOCIAL MEDIA schimb de E-MAILURI

o=

55% dintre romani 43% dintre romani fac
citesc publicatii de stiri cumparaturi online




CE PARERE AU ROMANII DESPRE RECLAMELE
SPONSORIZATE PE SOCIAL MEDIA?

Acestea imi sunt total indiferente; e un
subiect care ma plictiseste si ma oboseste

46%

Ma bucura cand vad astfel de reclame,
ma simt multumit de acest tip de

experiente pe retelele de socializare

28%

Asttfel de postari ma enerveaza, imi
provoaca emotii negative

17%

Ma simt norocos cand vad reclame
sponsorizate, imi dau energie sa
caut produse noi

20 30 40 50

oy and vedell o poslare Sponsorizang pe Faceboor’ INSIo@ram, cufr
Meroda folositd a fost CAW! [Computer Assisled Web infervian
Cu Fespondent cu varsto peste 18 ani, omine users, pe L esantion réprezeniain i nvel Aabondal uiban
&I FLIREH A SEFIOGAE -8 e 20T, Eroare O esondiomang 4/~ 39 Nael ge Incredens Y509,

. reveal
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78%

dintre oameni cred ca
brandurile pot face mai
mult pentru a oferi

Happiness fericire clientilor lor
Report
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Tu g Ogtai activ N social media?

Potrivit unul studiu 3 s [ dzws L,jUI’BUQI]étLQ@
petrece I snedie 2,50re peziA [ 3] 3w Os O

Social Media.

>Atd Ngds ¢ [ wADpdgruYLB( dzO g gzdzg § NJ

¢ dg 3 Lj, tdzO3 L]
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g dzs dzwLjs 33 Ns ¢ dqg3Lj, +tdzQ

g dzs dzwLju 3 Lj2K10) 6t Quy ¢ NJ Lj3 c¢tiaMetdidledz - g dzs dzwyLju 3 dz
SNHPgA[N Nsg @303 Lj

g dzs dzwLju 3 L TH -@T 8K gNJ Lif AQ|®mdgde Qdzv 5q) J Ljuwdzl]
wdzs dz, dz, Qu ¢ Qg 3 L)} az

g dzs dzwlLju 3 Lj Tg X' Qdzp g Q| dzw3 [ g NJ [ -Clientdl Mdsti,.3 GNJ Q
® [ N] Os A | - soCabnfiedj® este un alt canal
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Comunic cu prietenii (chat, messenger)

>dz olig warOs - T
Ns ¢ dg3Ljl, ¢t dz

Urmaresc persoane publice
Distribui postari ale prietenilor

Urmaresc paginile brandurilor

Y é& Ljggdzp dzLjw NJ ¢ Qg 3 Lj| ¢ “peginieBre
B o dZQB LJO( Q/( l NJ g dz (I) dz o[ Ul( Postez evenimente din viata mea

Distribui postarile persoanelor publice
Comentez la postarile brandurilor

_ _ Distribui postarile brandurilor

Sursa: iISense Solutions

Imi promovez propria afacere

Scriu review-uri pe pagina brandurilor

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ
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0 AOBLLjwgsqQtsR> Qs ¢ A teddyg qQu

A y scele mai multe cazuri, oamenii folosesc telefonul pentru socializare 0 Nspecial familile cu
copii) R Pentru divertisment 0 IMspecial LjO QL dzd g dzs v 3 3 P

A Folosirea e-mailului sau accesarea site -urilor de R [ 3uni3Q QA Na [ 3 spe [siNastghone |, care
au crescut N sltimul an.

A Consumatorii  din mediul urban citesc g s v Jeglitorjal online R 8ffline Ng-pNH A @BE 3 L Ljwyh
LI QL dz¢ Rdimseni 383dzg NI NJfidfiuBas 3 s { dzujdepglfbs3u 3 sdigifald .|

A b quopsumatorii | wdzd gzZQyNI 3 seditpridl] scurt, citind N gnedie sub 30 de minute pe zi.

>Atd Ngds ¢ [ wADpdgruYLB( dzO g gzdzg § NJ

¢ dg 3 Lj, tdzO3 L]




Review -urile
online, mai
Importante

Qdzg Of

wdzg qt Ljs @

familiel

Sursa:; GfK

Factori importanti in decizia de cumparare pentru

electrocasnicele mari

Review-uri online de la

alti cumparatori sau 72 68

utilizatori
Review-uri online din
partea expertilor 6 7 60
Site-uri generale de
shopping 62 64
Compararea preturilor/

Site-uri de reduceri 61 60

Informatii la raft 57 62

% respondenti considera important/ foarte important

Opinii familie/
6 1 5 8 prieteni/colegi
Consultarea personalului de
5 5 6 1 vanzari din magazine
5 O 62 Site retailer
5 2 54 Site-ul marcii
Site-uri de opinii ale
4 9 5 5 consumatorilor

Femei Barbati
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TeDR2 A? K ur >7?7B rl e&Ef A/
activitatea de marketing
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Integrata

Ce este marketingul?



'+ Ns [ WGP ce este marketing

Marketing -ul este arta de a
transforma un pix N s-p upzé | dzwy3 dzs v
de scriere de A ] [ 3@d¥d dzw'LRsINndz

pahar cu Lj| RJelixirul wdzs3 [ Wj, 3 w N

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ

soclal media
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Agentie iscusita de
comunicare

integrata

Acei AN AcENA
marketingintr -e e




Structura departamentulul de marketing

Marketing Manager : ' SOMEONE SAYS

A > qQqQuwOgs dezhipaNde marketing
A Responsabil pentru elaborarea R 3

Implementarea  strategiillor de marketing
A > | LjG q ugdzhjte M@partamente  pentru

a atinge obiectivele de marketing ale THEY'RBA "DIGITAKMARKETER"
Qwoljs 3" Ljv 3 dz3

>Atd Ngds ¢ [ wADpdgruYLB( dzO g gzdzg § NJ

¢ dg 3 Lj, tdzO3 L]




Structura departamentulul de marketing

o | dzg 3 LilLBuyOfdz{l 3 s O

Aedzo | Qs d WgBYPBUA| | dzt dzs [ LjudzL]
¢ { wLjf dOk 34 WGwOdzf 3sO (s} 3

Adddg A QR NDdzd [ 3 @ Ljiydzljjs 33 C
t LiwOdzf 3s O Q303 [ LjL, N

AELig®dg| { 3t 3V Lidaizldz€ls fz3 s dz _,
QuwOLjs 3 mLju 3 dz3

>Atd Ngds ¢ [ wADpdgruYLB( dzO g gzdzg § NJ

¢ dg 3 Lj, tdzO3 L]




Structura departamentulul de marketing

5| dzg 3 1§1d4 ¢@BGL B g dz
Aedzo | Qs d 9B Mded [ 3 O syl gty 3 dz3
QuOLjs 3 ¢ HuBEBRBALO 3 LjN >
A > wdzdzl§ @00 { w3 GK B €23 DIdY wil2$ NJ |
AAwOLjs 3 wddieLilrsNg t dzgis dzluj) A
Nt GA s NJ N0 3 gdpdiLjs 3 fLju 3 dz3

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ

soclal media

(?
REGIUNEA VEST


http://dispitchiscray.tumblr.com/post/67465163001/gma-producer-said-yes
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tivar @

al Ljs303gLljwdzlj Ljig{ 383 [ Nb3| qu

A Definirea Obiectivelor : Stabilirea obiectivelor specifice ,£ N3 A wLj@3ligatie |,

relevante R Bgate de timp (SMART) pentru campaniile de marketing.

A Stabilirea Bugetului : Alocarea resurselor financiare necesare pentru fiecare
activitate demarketing | L Ljs 303 g Lj{ NJ

A Alegerea Canalelor de Marketing: Selectarea canalelor de marketing cele mai
potrivite pentru a atinge publicul v 3 s | ddds drcidle , emalil marketing, marketing

de g s v Je&tah |
Almplementarea  Planului : Executarea Ljg [ 3 53 deMdarBeling cgnform planului

stabilit .

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ
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Analiza SWOT

APuncte Forte: Identificarea avantajelor
QuwOLjs 39 LjwieNdzd s g A w.dzs u NJ
Ad | NI 3 gl8efitificarea aspectelor ce pot fi
Nt GAs NJ.Nb 3 [ dz
AA| Qu{ A s:Bigndficagea [ dzs Q3 s dirdd] ZLjps NJ
care pot fi exploatate N @avantajul quwOLjs 3 W Lju 3 dz3
Al t dzs 3 s videdbtjficarea factorilor externi care
pot afecta negativ | dzw o qQutdpg®lUis 3 ¥ Ljv 3 dz3

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ
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ELiw sA A3 [Lyv3 R3 Qdz LjslLjj3wL
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Strategia de Digital Marketing

PPC

Al R N3
A«3s0 gl 3
Al QO [Qq g
A> Qs sdzwé 3
A> &l

Ae Al 8
A>Dp é

A>3 >

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ

soclal media

Indicatorl

SoMe

Aa wt N3 {
Aus [ dzwljg
A Int. Rate

A-wm | Q¢

Apdzs v 3 A s
Al 03 R N3

de | dzwo q wt RPUSNI

us A dz

Al 03 R Nly3
Ag wt N3 J
Audzs v 3 A s
A CPM

A Leaduri

A CPL

SEO

Al 03 R N3
A Impr. Share

A Poz. medie

A Clicks

A Conversii
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' G3] 3 N3 sdzgdzp Ljwdz o ¢ [

A Creativitate : Abilitatea de a concepe idei noi R 3
Inovatoare pentru campanille de marketing;

Al G3 ] 3d¢ NI Bjl 3AWilkdtea de a interpreta date R 3
3 s 0 quwtpdgtwu3 @ lua decizii informate ;

Al G3 | 3dé RamBnicare : Abilitatea de a comunica
eficient cu colegii ,g | 3 desBarBBerii de afaceri ;

Al G3 | 3d¢ RaoBlonare : Abilitatea de a putea

gestiona echipe mici sau mari R @ N& asigure de buna
OAsgu3@prapedui /Ljgu 3 As 3] qu

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ
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Mituri despre marketing

A Marketingul este doar despre tsOs W NJpublicitate : Multe persoane cred g NJ
marketingul se wdzv A Hadd la ts Os W dNPuyBlicitate ,dar acesta este un domeniu mult
mail vast care include cercetarea | 3 dzawdalza g Qt | dzf ZsfraBetmaNJde brand,

gestionarea wdz, Ljwcd @ || %] drsbBwuBe3 altele .

A Marketingul  este costisitor : Multe companii mici cred g NWi N P&mMIit ¢ NIs tsdzdp [ drsjd g NJ
marketing, dar dz¥ 3 ¢nfiltslJ strategii de marketing cu  buget redus sau gratuit , cum ar fi

marketingul pe wdzu dzkodmledznarketingul de g ds u 3 g dzl[ bublBe3 etc.

A Marketingul  online este singurul care g Qs [ dzlyweka O3 O 3 ,jmujte Ncbmpanii  tind ¢ NJ
se concentreze exclusiv pe marketingul online, dar marketingul [ wLjO 3 y @ @l
publicitatea prin TV, radio, R Brint, N s gdite fi foarte eficient ,N® A s gdeZudalicul v 3 s [ NJ

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ
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@ dzLjl 3 [ Nb 3 Odzd | wdz £ LjyOdz[ °

A Marketingul  este necesar pentru succesul afacerii :y s-plyme g qQt | dz[ Ze§t8 s NJ
dz¢ dzs @ NIPhs8i cunoscut brandul R & NU(s ¢ [ wAydAzbfeBnide cu gl 3 dzs v 3 3

A Marketingul este un proces continuu :Nu este suficient ¢ Mdci o campanie de
marketing R 3poi ¢ Nd Q| wdzksfe3mportant ¢ Ndonitorizezi continuu | dzwyo quwt Ljs u Lj
campaniilor de marketing R & Ndci Ljo A ¢ ,DOMNjgéste necesar .

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ
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aw3ls g3 [ | Ly Cog, Cogy MUy 3y L) ugde] seodeyA s [ NJ
| wqo dz¢ 3 QEARYOHZ 3 s O

Ad g U3 t GNapBld dydehnologie : Tehnologia dzts QL A d2lgwigitm rapid, iar | wqd dzo 3Mss 3 R [ 3 3

marketing trebuie ¢ N& adapteze constantla noile platforme R Bistrumente

ASuprasaturarea 3 s 0 Quwt Lju:Xopsumptoil  sunt Gt GLjw Qilnjo 8u o cantitate A w3 ld& NJ
3 s 0 qutidrjacdss lucru face ca atragerea Lj[ dzs oBddddk tot mai O3 0603 g 3 L NJ

Au NB» £ wLjRf@zReturn on Investment): Este adesea dificil ¢ & £ NI ( Lpw @xactitate randamentul

3 s tsdzo [) 8 b Bazpanie de marketing, deoarece sunt multe variabile care 3 s 0 | A dzssucdesi#¥ Ndei
campanii .

AAdaptarea la comportamentul consumatorilor : Comportamentul  consumatorilor se ¢ g U 3 tIT=sNdd

constant, iar | wqo dzd 3MsBketing trebuie ¢ Nid mereu la curent cu aceste ¢ g U3 £ @ NINIR 3
adapteze strategile N$ ds ¢ dzg.3 s v NJ

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ
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Edz0 3¢ 3 U 33

Marketing p wLjO3 v 3 Qs Ljl uLiwOdzf 3sO E303

L))

A Procesul de promovare carenu 3 k| | 3 g NJMo [l dayQ g dgbdk yQt sl
utilizarea internetului , cum ar fi: publicitatea ¢ Li# dzwts 3 4 § 8g8AGW LjB

wagd OA ¢ dz, qu
A 31 3% Ljwaz

orin televiziune |, radio, ziare , reviste , G W R, A W3 Li{ 0 Qur3de) 3qBus lf dizws dzB A | A 3

bannere R Bjd 3 R dz [ dzUs Q) ra O 3 dz3

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ
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I sLjs [ Liddz R3 Edzv LjtsLjs [ Lj6d dz p LjwcC

Avantaje Dezavantaje

A Cost -Efectiv . A Suprasaturare .

AuND A WwLiG3 L 3 [ Lj[ dz AE dz| dzs O ddg tehdologie .

A Interactivitate . AProbleme de g (s © 3 Qdzs v 3 Lj, 3f Ljf dz

A Accesibilitate

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ
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 sLjs [ Lj6dz R3 Edzv LjsLjs [ Ljddz pLjwOd

Avantaje Dezavantaje

A Credibilitate . A Costuri mai mari .

A Durabilitate . A Dificultate N ¢ NJ A wLjepditajelor .

A Acces la LjA O3 dzare da folosesc Alipsa 3 s [ dzwlLjg { 353 [ NI 3 3
Internetul

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ
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Implementezi o campanie de

marketing la nivel local prin

Intermediul mediului digital
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- Meciul Steaua RDinamo

- Festivalul Untold

- Pozele cu pisici

- Ultimul album Fuego

- Mioveni ,numele [ N#&ste Argentina!
- T p-83g NIV fieful t

- Pentru g Nalutomobile

- Febra copilului
- Ratala GLjs g NJ
-Cute miri ce R B g WA g dmvdie3 mare

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ

soclal media




Agentie iscusita de

g:omunicorg
Integrata




Big Brands Outlet
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Gasiti repede 3 diferente!
#glumedeoutlet

WTF

Auschwitz Bucuresti

29 shares
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WorldClass
bit.ly

Today 10:22

Pentru ca vrem sa te bucuri de
cele mai bune servicii, in
weekendul 17-18.02, World
Class Promenada va fi inchis.
Detalii.

Tap to Load Preview

bit.ly
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€ Mediafax.ro Q

EDITIE SPECIALA MARIUS TUCA SHOW LIVE.

Raed Arafat iti vorbeste despre Ordonantele Militare, ce noi reguli trebuie
respectate si despre cum fac fata serviciile de urgenta din sanatate crizei
covid-19! In acelasi timp, Raed Arafat, seful DSU va spune care sunt
recomandarile ce trebuie respectate in zilele de Florii si de Paste!

LVE O 1.142

EXCLUSIV

Raed Arafat: Au sosit multe echipamente de protectie.
Peste 300 de mii de masti vor fi distribuite catre ISU

O8O

Cele mai relevante v

A

Mediafax.ro &

Bai Arafatule interesele cui le servesti? Totii oamenii care mor azi
in Romania au avut ca si cauza a decesului COVID 19 asa-i?
Mama voastra de talhari mincinosi...

~ a o >E 38 g
38m Imi nlace Rasnunde D. 8 25
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' LoveStyle

Sponsorizat * &

Mergi sa te vaccinezi?

Asigura-te ca ai outfit—ul adecvat.

Bluza cu un umar gol
pentru selfie la vaccin
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EPILARE
CU LASER

5 ZONE
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Colon 14-Day Cleanse a eliminat o cantitate
INCREDIBILA de deseuri din interiorul meu in
cateva zile... Vezi mai mult

 SCOATETI RAPID
KILOGRAMELE DE CACA
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perboxa

ro.herboxa.com



‘ Academie vie
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Cum Vopsesti Ouale de Pasti?

¢... See more

Spala Ouale
inainte sa le
Vopsesti

O data pe an
e Pastele

By 2P

‘.‘-”




& Guvernul Romaniei @
6m -3

Premierul Nicolae-lonel Ciuca: Republica Moldova confirma inca o data ca angajamentul
sau european este ferm. Sunt impresionat de mobilizarea @GuvernulRMD si a
administratiei din Chisinau pentru a raspunde rapid la prima parte a chestionarului UE.
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X Toyota Romania - M... D
& www.toyota.ro

T
Tl i

ALEGE DIN CELE 12 MODELE

Toyota Hybrid
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Ce presupune Marketingul Digital?

Google Ads

Q.
Social Media - ‘;"

SEO
E-mail Marketing o
Data Analytics
Content Marketing D .

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ

soclal media

Website
Facebook Ads
Influencer Marketing
PR Digital
Digital CRM
Marketing afiliat
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De ce sunt importante toate elementele de marketing digital?

Vizibilitate PR, PPC, Influencer Marketing, SEO
Interes PPC, Social Media, Newsletter, Content
Evaluare / Intentie Website, CRM, PPC, Influenceri
Cumparare PPC, Website
Fidelizare v Newsletter, Social Media, PPC

Cum ¢ Ng Qs ¢ { wAo3stiaredie3 dzo 3 g 31z [ NJ
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Componentele

Nume

Logo

Slogan - USP
g WylLjo 3 g NJ
f Quwt NJ
Culoare

Sunet

Miros

Gust
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_ i_ ;\ |mag|ne si sunet
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SUN MON TUE WED

30 DAYS OF SOCIAL MEDIA ¥

CONTENT CALENDAR

INSPIRATIONAL

QUOTE
5. B 1D
VALUABLE FREE LINK TO RECENT ASK A
TIP DOWNLOADABLE BLOG POST QUESTION
JUST FOR PRODUCT / INDUSTRY MOTIVATIONAL
LAUGHS SERVICE NEWS POST
SPOTLIGHT
FILLIN TUTORIAL SHOUT OUT CLIENT
THE BLANK SPOTLIGHT
D
ONE THING BEHIND ROUND UP OF EXPLAIN
YOU CAN'T LIVE THE SCENES INTERESTING INDUSTRY TERM

WITHOUT ARTICLES

WWW WEB4BUSINESS.COM.AU
4 Sinatl Busingss

THU

SHARE A
TESTIMONIAL

INFOGRAPHIC

FAVOURITE
TOOL

ICYMI
(IN CASE YOU

MISSED IT) POST

BEHIND
THE SCENES

FRI

SHORT
VIDEO

FREE
RESOURCE

"
NAgrss

STATISTIC

GETTO
KNOW ME

SAT

ANSWER
A FAQ

DISCOUNT OR
SPECIAL PROMO

FUN FACT

LESSON
LEARNT




Responsabil Tip Canal Campanie Septembrie Octombrie Noiembrie Decembrie Estimare ore de lucru
Video Views €800 €1.200 €500
Facebook & |Brand Awareness €300 €700
Instagram Ads |Traffic (landing page vdnzare bilete) €2.500 €1.500
Boost Post (postari pagina de Facebook) €400 €300 €300
Al Promovare 12h/ luna
PPC TikTok Ads |Brand Awareness €700 €1.000 €300 raportare = 36h
Display Ads €700 €800 €500
Google Ads 13 Tube Ads €700 €1.000 €800
TOTAL €15.000 €3.600 €7.500 €3.900
Estimare ore de lucru

Comunicat de presa - anuntare lansare film 17 aug. 3
Media Pitching (TV - Metropola TV, Vorbeste
Lumea, Exclusiv VIP, Observator Special, Razvan & 10
Dani, Matinal TVR)
Pregatire lista de presa 3

Etatinis PR & IM Trimitere invitatii 10 oct. 2
Follow-up confirmari 3
Organizare eveniment de presa 19 oct. 25
Comunicat de presa - post eveniment lansare 20 oct. A
Monitorizare 10
Raportare 4

63
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40%
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Facebook

Linkedln

Instagram YouTube

® BE2E @ B2C

Twitter

Messenger bots




Public Relations and Communications Professionals ves
Ellie Cubis - 3rd+
14h - iai

8
Which social media platform do you feel is the most beneficial

to your business?

The author can see how you vote. Learn more

Instagram 18%
Facebook 13%
TikTok 4%
Linkedin 65%

2,602 votes - 2w left - Undo
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